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Chief Creative Officer / Sid Lee

1 After earning a Bachelor’s degree in design from the Université du Québec a
- Montréal, Philippe Meunier and his high school buddy, Jean-Francois Boucha-

rd—fresh out of school and without a portfolio, clients or even any money—
decided to start their own agency, Sid Lee. They set out to create a firm that
went beyond the traditional and often limiting agency model, by developing a
multidisciplinary approach they came to define as Commercial Creativity™. To-
day, 18 years on, Sid Lee is synonymous around the world with creativity and
innovation. The Montréal-based agency now has offices in Amsterdam, Paris
and Toronto, with a multidisciplinary creative team from various backgrounds
and cultures.

As co-founder and Creative Chief of Sid Lee, Philippe oversees all the creative output for major
international clients including adidas, Cirque du Soleil and Red Bull. His diverse role also involves
recruiting fresh talent from schools around the world. Philippe has been invited to chair and serve
on the jury panel at various national and international competitions, like the Cannes Lions Interna-
tional Festival, the D&AD Awards, the Canadian Marketing Awards and Communication Arts.

Sid Lee has received a host of awards and accolades over the years. From being named one of the
top three agencies in the world by Advertising Age in 2010 to winning a whopping 10 awards at
the Boomerang Awards the same year, Sid Lee has transformed from a little-known, local under-
dog into one of the most renowned and respected agencies in the world.
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Creative Review and Fatboy Bootcamp

Review of Sid Lee’s latest creative projects



